
New Challenges and Initiatives for German Language 
Teaching 

 
 

- German in a UK context 
- Initiatives to promote German Language learning 

a) Regional Networks 
b) Ab initio German  

 



Useful Facts: Language and Business 

 
 
 
In the Confederation of British Industry’s 2013 Education and 
Skills Survey, 70 per cent of responding businesses stated that 
they value language skills among their employees, particularly in 
helping to build relationships with clients, customers and 
suppliers. 
 
Confederation of British Industry and Pearson (2013) Changing the Pace. CBI/Pearson Education and Skills 
Survey 2013 



What percentage of businesses who responded to this 
survey were satisfied with their employees' language skills? 



Useful Facts!! Languages and Business 

 
In the 2013 survey of businesses by the Confederation of British 
Industry, only 36 per cent were satisfied with their employees’ 
language skills, compared with 93 per cent who were satisfied or 
very satisfied with school and college leavers’ skills in the use of 
IT.  
 
Confederation of British Industry and Pearson (2013) Changing the Pace. CBI/Pearson Education and 
Skills Survey 2013. 



Useful Facts: Languages and Business 

Rank these languages in order of importance to the UK's non-
English speaking export markets:  
 
Mandarin and other Chinese Languages, French, Spanish, 
Russian, Swedish, German, Italian, Arabic, Dutch, Japanese.  



               

Top ten languages of  
The UK’s current  
Most Important  
export Markets 
(excluding English) 

Rank Language 

1 German 

2 Dutch 

3 French 

4 Mandarin and 
other Chinese 
Languages 

5 Spanish 

6 Italian 

7 Swedish 

8 Russian 

9 Arabic 

10 Japanese 



German in a UK context 

-German is ranked as the most useful language for 
business/economic purposes in the UK. What percentage of 
the 4,171 UK adults surveyed in a YouGov poll in 2013 stated 
that they could speak German well enough to hold a 
conversation? 

 
-The highest percentage answer in this survey was 75% - any 

guesses what the question was? 
 
 



Useful Facts: Languages and Tourism 

Research by Populus commissioned by the British Council 
showed that 22 percent of British adults say they have paid more 
for goods or services as a result of not being able to speak the 
local language when overseas. 
 
Eight per cent admit they have caused offence on holiday as a 
result of a lack of understanding of the local culture! (How many 
did not realise they had caused offence?) 



Useful Facts: Languages and Tourism 

Which were the top seven non-English speaking countries 
visited by people from the UK in 2013? 



Useful Facts: German and Tourism 

The most visited non-English-speaking countries by people from 
the UK in 2013 were (in descending order) Spain, France, 
Germany, Portugal, Greece, Poland and Turkey. 



'Languages are also useful for providing information and a 
warmer welcome to visitors to the UK.' According to Visit Britain, 
the five largest inbound tourist markets were....?  



Useful Facts: German and Tourism 

Languages are also useful for providing information and a 
warmer welcome to visitors to the UK. According to Visit Britain, 
the five largest inbound tourist markets were France, Germany, 
The Netherlands, Spain and Italy. 



 
 
 
Which reasons for learning German would be most convincing to 
potential learners? 



On a less-serious note.... a clip that my students voted should 
also be included on our webpages:  

 

https://www.youtube.com/watch?v=aMdguxFlYY
o 

https://www.youtube.com/watch?v=aMdguxFlYYo
https://www.youtube.com/watch?v=aMdguxFlYYo
https://www.youtube.com/watch?v=aMdguxFlYYo


Next Steps: Encouraging Learners of German 

Wealth of Resources: UK-German Connection,                             
(www.ukgermanconnection.org) Europe Direct,                             
(http://europa.eu/europedirect), Goethe Institut (www.goethe.de).  
 
 
Think German Initiative: Increase in Regional Initiatives, for 
example Oxford German Network (www.ogn.ox.ac.uk) and the 
North East German Network (www.http://negn.ncl.ac.uk/).  
 
 
 

http://www.ukgermanconnection.org/
http://europa.eu/europedirect
http://www.goethe.de/
http://www.ogn.ox.ac.uk/


Regional Focus 

 Increased emphasis on the focus of German in a regional 
context: 
http://negn.ncl.ac.uk/learners/whyshouldyoulearngerman/ 

 
 Careers with German: 
http://negn.ncl.ac.uk/researchwork/careerswithlanguages/whatd

ogermanlanguagegraduatesdonext/  

http://negn.ncl.ac.uk/learners/whyshouldyoulearngerman/
http://negn.ncl.ac.uk/learners/whyshouldyoulearngerman/


What is missing?  

Any suggestions?  



Schools Outreach: What we do 

 School visits/language-specific workshops 
 Invitations to film-showings, exhibitions.  
 Language Days 
 Language Cafés 
 

What else could and should we do? 

 

 



Ab initio German  

- Falling number of students applying to study German at degree 
level. 

- Falling number of schools offering German at A-level. 
 
 Ab initio German as a degree option new to Durham in 2014-15 
 
 
-Challenges....! 
-Pleasant Surprises!  
 

 

 

 



 
 
 
 

Thank you for your input! 


