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The Durham MBA has been a springboard to Jane 
Robinson’s high-profile career. In 2005, Jane joined 
Gateshead Council, becoming Chief Executive. This 
September she came back to Durham University as Chief 
Operating Officer. She also holds a number of non-
executive directorships, both in the North East of England 
at Live Theatre, Newcastle and The Sage Gateshead, and 
nationally at Big Lottery Fund.

Jane’s move to Durham comes at an exciting but 
challenging time. She’s passionate about the North East of 
England, bringing her networks and links into the wider 
region, and also a new perspective of what’s possible from 
a different sector. 

“One of the most important things to me in my role as Chief Exec, 
has been how do you really engage the people who work for the 
organisation, and indeed the partners, as you make change. It’s 
never about one person, it’s about the whole organisation. That’s 
what I think is so exciting about the Vice-Chancellor being very 
clear about the vision and direction of the University, and making 
sure that everybody within the organisation is clear about how 
they contribute to that.”

Jane completed her Durham MBA while working full-
time, just after her first son was born, with many essays 
written late at night. “It was a full-on time,” Jane said, “but 
doing the MBA, forced me to take time out of the day-to-day and 
to expand my thinking. Critically, the MBA has enabled me to 
expand my boundaries and learn from different sectors and the 
differing experiences of my peers.”

Her MBA dissertation, ‘Mind the Gap’, considered the 
relationship between arts and business, bridging a divide 
between them. On the back of this Jane was seconded 
to work with the Arts Council, as part of Cool Britannia, 
bringing together government departments to support 
creative industries. Jane said, “The MBA really helped me to 
develop my thinking and gave me credibility going into a national 
secondment.”  Her dissertation also led to Cultural Business 
Venture, a fund connecting creative people to the right 
support to grow both their businesses and their creative 

practice. “It is an example of where my experience and my 
ability to test and develop ideas, through DUBS and the people 
there, really made a difference to my career, to other businesses 
who benefited from that support, and that it also played a small 
part in thinking about how national policy supported the role of 
creative businesses.”

One benefit Jane saw from her MBA was independent 
validation that she had transferrable skills. When she 
moved into local government, it showed she had wider 
knowledge of financial and strategic planning and HR 
and gave Gateshead Council as a prospective employer 
the reassurance that they were taking on someone who 
had expanded and tested their learning in a wider area. At 
the Arts Council, she was tasked with leading the change 
process of merging nine regional arts boards into one 
organisation. The experience and knowledge she gained 
from the MBA on the process of change management and 
the HR implications stood her in good stead. Financial 
management has also been key. At the Council, she 
oversaw a budget of around half a billion pounds, and 
since 2010, she has needed to make savings of around 
£130 million.

“I do think my learning on the 
MBA has been really important to 
me, building my confidence about 
how you interrogate numbers and 
understand them,” said Jane.

“As a non-executive director, I’ve valued the experience from the 
MBA of very quickly looking at a set of management accounts and 
thinking, yes, I know where I need to be asking the questions. I 
think it gives you that grounding that then you can build on in 
your professional experience. When you’re learning, you’re doing 
it in a safe environment without anyone saying, ‘Did you not 
know what net present value meant?’ There is something as a 
professional to be able to test that, to ask other people and learn so 
that when you go back into your professional environment you can 
ask those questions with confidence.”
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RISING THROUGH THE RANKINGS 
A key decision making factor for 
postgraduate applicants, rankings 
also impact on how programmes 
are perceived by employers

The most recognised rankings at a Business School level 
are run by the Financial Times (FT) and the Economist 
where we have performed consistently well this year. 

2016 started well when we were ranked 66th in the world 
in the FT Top 100 Full-Time Global MBA rankings, a 
rise of 13 places on our previous position. This influential 
ranking positioned the School 11th in the UK and 23rd in 
Europe. Our ability to attract a diverse range of students 
was reflected in the result too, as we were ranked 1st 
in the world for the proportion of female students on 
the programme and 8th globally for the proportion of 
international students.

In March, the School was delighted to climb two places in 
the FT Online MBA Ranking, placing us 2nd in the UK and 
4th in the world, a fantastic result. This important ranking 
also positions the School’s Online MBA programme as 1st 
in the world for value for money for the third year in a row, 
demonstrating the excellent return on investment for our 
alumni. The programme was also 2nd globally in terms of 
student aims achieved, measured directly through alumni 
feedback. This result confirms the School’s position as one of 
the top business schools across the globe for an online MBA.

In September the FT published their Master in 
Management rankings. The School ranked 56th globally 
and 6th in the UK for 2016. Our diverse range of students 
gives us a strong ranking in this particular table, combined 
with the strong international connections and activities 
provided by the programme. This particular feature 
ensures our students have an inside perspective on being 
part of a global business.

The Economist Full-time MBA rankings were published 
in October, ranking the School 67th globally and 8th in 
the UK. A particular highlight was the School’s ranking 
for personal development and educational experience, in 
which we were delighted to achieve 1st position in the UK 
and 4th globally. This result reflects the superb feedback 
from our students regarding their educational experience 
on the programme.

Finally, in December the FT European Business Schools 
rankings were announced. The School continues to rank in the 
top 50, cementing its position as a leading Business School. 

Our performance in these influential rankings is testament 
to the high calibre of our students, faculty, research and 
alumni network, and confirms the School’s position as one 
of the top business schools globally.

Professor Susan Hart, Dean of Durham University 
Business School, said “Our 2016 ranking results are great news 
for the School and our students. As always we are committed to 
excellence in learning and teaching, and we will continue to evolve 
and develop to meet the future needs of potential students and 
their eventual employers. Our graduates will improve and shape 
society and business across the globe.”

RANKINGS  •  25


