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In 2016, the world witnessed a 
number of seismic political shifts 
in Western democracies, with global 
implications for the geopolitical and 
economic landscape. Among those 
key events were Britain voting to 
leave the European Union and the 
United States electing Donald Trump 
as President. Needless to say, the 
outcome of both could mean 
a period of momentous change 
for the years ahead.
   

A number of our academics at Durham University 
Business School are defining the impact and result of these 
changing events as ‘a new world’. After 
2016 being such a tumultuous year, the next year is 
expected to bring fresh challenges – and the need for 
new resilience. At the start of 2017, what does this new 
world mean for us? How can people and business prepare 
for what will be another watershed year and the likely 
upheaval we expect to see? 

Leading thinkers at the Business School have given their 
predictions and thoughts on the major events for the year 
ahead in business, economics, and leadership. 

Kevin Dowd, Professor of Finance and Economics; Dr 
Christos Tsinopoulos, Senior Lecturer in Management; 
and Dr Susanne Braun, Senior Lecturer in Leadership 
express their views here on what we could see happening 
in a more uncertain future for leadership and business. 
With their insight, we can gain a greater understanding 
and appreciation of some of the future challenges facing 
businesses and organisations operating in this ‘new world’.

T H E  F U T U R E 
O F  E U R O P E 
By Professor Kevin Dowd

As we peer into our crystal balls, some 2017 developments 
are highly uncertain, others clear. The most uncertain is 
the future United States under Donald Trump. That a lot 
could go wrong is obvious, but there is upside potential 
too: if Trump goes for free trade and deregulation, and 
pushes to end the ‘funny money’ era and its attendant 
problems, such as its damaging asset price bubbles and the 
collapse of productivity growth. 

Brexit will continue, and we should be out in early 2019 
after a very acrimonious divorce. The future of the European 
Union is clear, the European Union will break up. 

Most likely, there will be an Italian referendum that 
will lead Italy to leave, followed by similar outcomes 
in France, the Netherlands, etc. The dissolution of the 
European Union promises to be a fraught and dangerous 
process, but has long been inevitable.

Also certain, is a renewed European banking crisis 
that starts with Italy, spreads to Germany and leads to 
unprecedented taxpayer bailouts. These bailouts and 
the intensifying migrant crisis will further fuel the anti-
European Union backlash and bring down both the 
European Union establishment and political leaders who 
support it. It will not be a pretty picture.
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T H E  A U T H E N T I C 
B E N C H M A R K 
By Dr Susanne Braun

A tumultuous year is coming to an end. Many of us 
felt overwhelmed in 2016. Especially in the geopolitical 
landscape, several events disrupted our daily business: 
the UK’s referendum vote in June, putting in motion the 
country’s exit from the European Union; the election 
of Donald Trump as President of the United States in 
November; and the resignation of Matteo Renzi as Italian 
Prime Minister.

More shifts may follow, as the elections in France and 
Germany are looming. It is not surprising that in these 
difficult times, people call for leadership. In fact, research 
shows that when people experience uncertainty, they 
identify with authoritative figures. 

When the environment is uncertain, we look for certainty 
in good leadership. The challenge is that good leadership 
lies in the eye of the beholder. To understand whether 
someone is a good leader, people want to know what they 
stand for. What have they done in the past, and what are their 
proposals for the future? Leaders must first establish and then 
build on their authentic selves, if they want to succeed in 
difficult times.

Authentic leaders act in accordance with their deeply 
held personal values and convictions in order to build 
credibility and win respect and trust of the people they 
lead. It is on this basis that authentic leaders achieve close, 
nurturing relationships with others.

In essence, to lead others, we must start with ourselves: 
“what do I stand for?” should become the key question for 
leaders in 2017.

P O L I T I C S  V S  T H E 
K N O W L E D G E  FA C T O RY
By Dr Christos Tsinopoulos

Recent political developments have, at the very least, 
indicated a degree of resistance towards the forces of 
globalisation. Yet, at the supply chain front, things are 
more global and open than ever.

Developments, such as Industry 4.0, Big Data, and the 
‘Internet of Things’ enables companies in international 
supply chains to share information and knowledge 
quickly and effectively. Moreover, companies increasingly 
recognise the value of a more open approach to 
innovation. The benefits of doing so are obvious. Better 
and faster information sharing can lead to better and 
faster decision making. This can lead to more successful 
products and services, which are delivered to customers 
faster and address their needs more effectively.

A key presumption of such developments however, is that 
there is a common framework for everyone. 

Common frameworks allow the exchange of information, 
products, and ideas in a manner which is understood and 
standardised. The European Union has been providing 
such a framework where standardisation in legislation, 
systems, policies, and even engineering methods has 
enabled a significant degree of integration across supply 
chains. Yet, events such as Brexit indicate that such 
integration initiatives may be at a threat.
  
As we move towards 2017, an important challenge 
for supply chain managers and business leaders more 
generally will be to explore how the openness enabled 
by modern technologies is balanced against the pressures 
imposed by modern politics.
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A NEW ONLINE MBA PROGRAMME 
Durham leads the way

Ranked 4th in the world and 2nd in the UK, our brand-
new Online MBA is set to challenge, inspire and provide 
students with the business knowledge and experience to 
enhance their career aspirations. The programme will 
expand their professional networks, and further develop 
the capabilities they will need to succeed in a dynamic 
and rapidly changing business world.

Flexibility is at the heart of the new Online MBA, as 
students can personalise their programme to meet their 
career aspirations. They can choose a pathway to focus 
on in the areas of entrepreneurship, consultancy or 
technology, or alternatively, they can select two optional 
modules to complete which will challenge them and 
elevate their careers. 

Students complete the programme in two years and 
they can study the MBA fully online, or take a blended 
approach where they complete some of their learning at 
Durham University Business School. Collaboration and 
idea generation continues throughout the programme with 
fellow students, alumni, experts and academics. 

Dr Julie Hodges 
MBA Programme Director

Dr Robert McMurray 
Online MBA Programme Director

“Evolving our programmes to meet 
the future needs of potential students 
and the international business world 

reflects our commitment to excellence 
in learning and teaching”

“Our new Online MBA has been designed 
to challenge and develop student’s key 
business and leadership capabilities to 
help them achieve their own personal 
career aspirations, enabling them to 
apply their new knowledge and skills 

directly to their own careers.”
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P E R S O N A L  C A R E E R 
A D VA N C E M E N T

Integral to the new programme is the Personal Career 
Advancement Service, which provides students with the 
tools to accelerate their leadership capabilities helping 
them to realise their full potential. The Online MBA 
Careers team provide a dedicated personal consultancy 
and have extensive international business connections, 
which will give students the opportunity to engage with 
world-class recruiters, corporate connections and alumni 
mentors from across the globe. 

I N T E R N AT I O N A L  E X P E R I E N C E 
&  G L O B A L  C O N TA C T S

Students will be part of a global group, and have access 
to international alumni and academics, giving them the 
ability to network virtually with people around the world 
and from a wide-range of business sectors. There is also 
the option to gain global business experience, giving 
students the ability to operate within an international 
business environment in countries such as China, Spain, 
Germany and USA. Through this experience they will 
have the opportunity, to learn about current issues and 
immerse themselves in local culture.

Visit www.durham.ac.uk/online-mba for more information.


