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 “Our MSc Marketing 
programme has been 
designed to help you develop 
the key communication, 
marketing and strategy skills 
employers value. Combined 
with a dedicated careers 
support service, access to 
top marketing employers and 
membership of an expansive 
global network, our Masters 
programme provides the 
tools and techniques to  
help give you the edge in  
an increasingly crowded  
job market.”

Dr Xingming He 
Programme Director
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Why Durham University Business School?
Founded in 1965, Durham 
University Business School is 
one of the longest established 
business schools in the UK.

We believe that to succeed in business, 
you need to get closer to the realities of 
business. So that’s what we do. 

We connect students and alumni with 
global companies. And we link businesses 
with incisive and innovative thinking.

We are proud to be part of Durham 
University, a distinctive, collegiate 
university, which at over 180 years old 
brings with it strong traditions combined 
with modern values. 

A Top Ten 
University
as ranked in the  

Complete University  
Guide 2018

A global  
alumni network 

of 25,000
spanning over  
150 countries

150 
countries

are represented across 
our staff and 
student body

79%
of our research is assessed as 
‘internationally excellent’ or 

‘world-leading’ 
REF 2014

Masters in Marketing
Refine your skill-set. Master your profession.

Touching all aspects of an organisation, marketing helps 
shape and direct corporate strategy.

Suitable for students with no previous experience in marketing, our one 
year, full-time MSc Marketing programme will equip you with the skills and 
knowledge to excel across all marketing-related careers. 

About the programme

Join a community of over 17,000  
students across the university

Founded in 1965 Durham University  
Business School is over 50 years old

Professional partnership

5.

A triple  
accredited  

Business School
and one of an elite  
group world-wide
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Tailoring your degree
Focus your studies through tailored routes

   Term 1 – Core
Covering the core elements, term one 
is designed to give you a thorough 
grounding in the theoretical and 
practical aspects of marketing, 
enabling you to apply this knowledge 
to real-world scenarios. The 
programme provides an opportunity to 
develop skills and experience relevant 
to a multitude of business marketing 
careers, from the commercial sector to 
charities and beyond. 

Core modules consist of:

•  Contemporary Marketing 
Communication

• Consumers and Consumption

• Marketing Theory

• Marketing Management and Strategy

You will then choose one elective 
module from a range, which in the 
past has typically included:

• Ethical Leadership

• Social Marketing

• Strategic Brand Management.

    Term 3 – Dissertation
In the third term, you will complete a 
dissertation. Within this module you can 
choose to complete either a research project, 
or a business project within an organisation. 

Supervised by a faculty member with 
relevant experience, you’ll investigate in 
greater detail a subject that you’ve already 
studied as part of your programme. This 
is an opportunity for you to develop your 
business insight and present your analysis 
and ideas in a scholarly and professional 
manner.

For more information and a full  
list of electives, visit  
www.durham.ac.uk/business/ 
masters-marketing 

   Term 2 – Customisation
Enabling you to gain advanced level 
training in contemporary marketing 
and management, term 2 provides 
the opportunity to customise your 
programme through optional elective 
modules across marketing and 
management pathways.

Core modules:

• Research Methods in Marketing

You will then choose two elective 
modules from a range, which in the 
past has typically included: 

• Advanced Marketing Strategy

• Arts, Heritage and Tourism Marketing

• Business to Business Marketing

•  Competitive Strategies and 
Organisational Fitness

• Consulting

• Global Marketing

•  Innovation and Technology 
Management

• New Venture Creation

• Retail Marketing Management

• Services Marketing.

The Chartered Institute of Marketing (CIM), 
the leading professional body for marketers 
worldwide, exists to develop the marketing 
profession, maintain professional standards and 
improve the skills of marketing practitioners. 

Durham University has joined forces with 
CIM to give students the opportunity to gain 
professional qualifications through the CIM 
Graduate Gateway. CIM qualifications are highly 
sought after by employers, and map alongside 
our own degrees, which ensures we are 
equipping students with the best opportunities 
for a successful marketing career.

6.

“The Masters in Marketing Programme  
at Durham was an outstanding and 
invaluable experience for me. I was able 
to broaden my horizon and shift my 
perspective on marketing, and as for my 
future career in marketing, I feel well 
equipped and very confident.”

Elias Koenig  
MSc Marketing 2015-2016

http://www.durham.ac.uk/business/masters-marketing
http://www.durham.ac.uk/business/masters-marketing


Meet the Academics 

When you join Durham University Business School 
you will have access to world-leading academics. 
Their global experience, outstanding research 
insight and real business connections keep us at 
the leading edge. 

Find out more about our faculty by visiting 
www.durham.ac.uk/business/masters-marketing 

“I learnt a lot from the MSc Marketing 
programme, both academically and in 
other aspects, which gave me a head 
start on most people when starting 
my career. DUBS also offered me the 
chance of an exchange with Copenhagen 
Business School during the programme, 
which not only broadened my horizons, 
but also enhanced my educational 
background to a very competitive level.”

Alan Wang 
MSc Marketing 2014-2015 
Marketing Management Trainee, L’Oreal China Ltd
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International opportunities

If your ambitions lie beyond the UK, 
we offer a number of places on our 
unique Dissertation Abroad scheme. 

This will involve writing a dissertation  
at one of our partner institutions from 
our expanding global network, in the 
period of June to August.

London City Tour

As an MSc Marketing student, you 
will have the opportunity to apply 
for a place on the City Tour to 
London, where you can gain first-
hand experience with top businesses, 
expand your network through making 
new contacts and stand out in the 
competitive job market.

Guest Speakers

As part of your programme, you 
will have the opportunity to enjoy 
presentations by leading international 
academics and practitioners within 
your chosen area of interest. 
Past speakers have included 
representatives of major global 
multinationals and leading scholars, 
combining critical and progressive 
thinking with practical insights.

Adding to your experience
Enriching your study
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...begin your global career with us

Our graduates enjoy an excellent employment record.

Whether you want to work for an organisation, for yourself or go on 
to further study, our teaching and careers support offers you the 
opportunity to build your employability skills.

Your career
Enhance your prospects...

100%
of students found employment  

within three months of graduating

2017 Graduate  
Destination Survey
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Our Masters programmes 
connect you with leading 
companies from across 
the globe

£26k
is the average salary  

upon graduation.

2017 Graduate  
Destination Survey 

Career Development Programme

Our Career Development Programme 
has been designed to give you the 
opportunity to develop the skills 
necessary for a global career.

With its own dedicated postgraduate careers team 
we offer a full range of careers services. Created to 
complement the events, workshops and fairs that 
are organised by the central University Careers 
Employability and Enterprise Centre, our team will 
support you through your programme and beyond.

You will be given information about the Career 
Development Programme during your first few 
weeks at Durham, including access to the Business 
School’s online Career Development portal. Our 
service is designed to give you the opportunity to:

•  Develop the essential skills demanded by 
international recruiters through interactive 
workshops.

•  Network with businesses and engage with 
international recruiters in a range of activities, 
presentations and events.

•  Access a huge range of resources, international 
jobs board, video library and career webinar series.

A flavour of what to expect...

The Career Development Weekend

A weekend which will provide insight and enable the 
development of essential career management skills. 
Covering a wide range of topics, the event will support 
career planning, facilitate skills development and 
enhance your knowledge of the full recruitment cycle. 
The weekend will be actively focused on identifying, 
preparing and securing employment opportunities 
throughout your studies.

Individual Career Appointments

Appointments with our Career Consultants give you 
the opportunity to develop your CV, improve your job 
search strategy and prepare for interviews. The team 
can also offer practice interviews and assessment 
exercises to help you with your preparation.

Connecting with Business

There are opportunities throughout the year to engage 
with organisations and alumni to further enhance your 
knowledge and skills through a range of workshops, 
recruiter presentations and fairs. Recruiter events in 
the past have included presentations and workshops 
delivered by employers such as Unilever, EY, Deloitte, 
HSBC and IBM.

“The Business School provides many opportunities 
for students, from information relating to job fairs 
to regular careers talks from large companies, all of 
which have helped inform my search within the UK 
job market.”

Jiaying (Clara) Li 
MSc Marketing 2016-2017
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From accommodation for today, 
to global networks for tomorrow 

 
At Durham you will benefit from all the 
resources you’d expect from a leading 
business school.

From the latest IT and library services, to a virtual 
learning environment, you’ll have everything to 
hand to make the most of your learning. 

Colleges and societies

All full-time postgraduates become a member of one of our 
colleges or societies. As well as offering a wide range of social 
and cultural activities, the colleges provide support and a sense 
of belonging during your time in Durham, adding to your overall 
experience and helping you graduate with much more than just 
a degree.

For more information visit  
www.durham.ac.uk/colleges

Accommodation

We offer good quality, reasonably priced accommodation 
at Durham University. If this is not for you, we can 
help you find local private accommodation to suit your 
needs. We will provide you with more specific details  
on application.

In the meantime, visit 
www.durham.ac.uk/postgraduate/accommodation  

Sports facilities

Sport is an important part of Durham life and our 
facilities are second to none. From our British Rowing 
Performance Centre to the British Fencing Centre, and 
boasting teams which compete in the England Hockey 
National leagues and the FA Women’s Super League, 
we can offer something for everyone.

For more information visit  
www.teamdurham.com  

Global alumni network

When you join us, you become a member of the 
Business School’s alumni network. With over 
25,000 members in over 150 countries, it facilitates 
friendships and business connections, and sits at the 
heart of the ‘Durham Experience’.

Our online alumni community offers members a range 
of benefits, from continuous skills sharpening through 
webinars and careers workshops to online career 
resources and global network building events.

You can find out more at  
www.dunelm.org.uk/dubs

Supporting your studies
Resourcing your time at Durham
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“During my one year Masters 
programme, I was able to network 
with new colleagues from across the 
globe, conduct optional language 
courses in Chinese, and develop a 
dissertation to such a high-degree 
that it is now in the process of 
becoming a published piece of work 
in an academic journal.”

Joseph Ollier 
MSc Marketing 2013-2014
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Welcome to Durham 

 
In Durham City 
you’re among some 
of the world’s finest 
architecture where 
the famous Castle and 
Cathedral - together 
designated a UNESCO 
World Heritage Site - 
dominate the skyline.

Durham has a compact, 
friendly feel but still provides 
the facilities you would expect 
of a thriving city including 
excellent boutiques, cafés, bars 
and restaurants. You will enjoy 
a fantastic student lifestyle, 
in lively surroundings with a 
superb choice of events and 
entertainment.

Further afield you can explore 
the breath-taking scenery of 
our countryside and coastline, 
or visit a wide range of local 
attractions, festivals and events 
which cater for every taste.

*Some teaching may also take place at 
Ushaw College, which is based six miles 
west of Durham City in 30 acres of 
rolling English countryside.

Meet us

There are several opportunities to 
meet us. You can visit us at one of 
the international recruitment fairs we 
attend throughout the year, or sign up 
to an online information session, both 
are great ways to find out more about 
studying in Durham.

For more information on upcoming 
events visit  
www.durham.ac.uk/business/meet-us

Entry requirements

Our MSc Marketing programme is 
intended for graduates in any subject 
or discipline; no previous study in 
marketing is necessary. You will need a 
UK first or upper second class honours 
degree or international equivalent.

Fees and finance

For current fees, please visit 
www.durham.ac.uk/business/
programmes/masters 

Language requirements

If your first language is not English, 
you will need evidence of competence 
in written and spoken English (IELTS 
overall score of 7.0 with no element 
under 6.0 or TOEFL IBT 102 with no 
element under 23; or Pearsons PTE 
Academic test, total score 70 with no 
element below 56). If you would like 
to advance your English skills, you 
may be able to attend a pre-sessional 
English language course at Durham 
University English Language Centre.

To learn more visit 
www.durham.ac.uk/ 
englishlanguage.centre

How to apply

We strongly advise you to apply as 
soon as possible, particularly if you 
need university accommodation.

Learn more about our application 
process and apply online at: 
www.durham.ac.uk/business/ 
masters-marketing

Durham City
A great place to live

Your next steps
Learn more, or make an application
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Scholarship funding may be  
available. For more information visit 
www.durham.ac.uk/business 
/masters/scholarships
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Postgraduate Admissions Office 
Durham University Business School 
Mill Hill Lane, Durham DH1 3LB, UK

Find us on Facebook –  
Durham University Business School

@DUBusSchool

Find us on LinkedIn – 

Durham University Business School

T  +44 (0) 191 334 5295 
E  marketing.admissions@durham.ac.uk 
W www.durham.ac.uk/business/masters-marketing

WARM/08/16/XXX

Learn more 
Contact the Business School

www.instagram.com/dubusschool
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